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Introduction

C 
rowdfund investing is an exciting new business financ-
ing opportunity created by the JOBS Act that was signed 

into law in 2012. It taps into the power of the crowd by con-
necting entrepreneurs and small business owners with inves-
tors via LinkedIn, Facebook, Twitter, and other social media. 
And it offers small investors the chance to purchase an equity 
stake (or to fund debt) in small, private businesses run by 
people they know and trust.

Crowdfund investing occurs via online funding portals: web-
sites that host investment campaigns and collect investor 
pledges. An individual can invest only a limited amount each 
year in these campaigns (to mitigate investor risk), and a cam-
paign must be funded completely in order for the business 
to receive investor dollars. The U.S. Securities and Exchange 
Commission is charged with regulating the crowdfund invest-
ing industry and will announce industry regulations in early 
2013.

If you’ve got a great concept, a solid business plan, and 
vibrant social networks, you may find that crowdfund invest-
ing is a great fit for you. Reading this book is your first step to 
figuring out if that’s the case. 

What You Can Do In A Day
In a day, you can get yourself up to speed on the opportuni-
ties that crowdfund investing presents and the legislative 
guidelines that you must follow. You can start to visualize 
the size and makeup of your ideal investment crowd, and you 
can discover how an online funding portal will support your 
campaign. You can even start working on your campaign 
pitch by drafting a headline that succinctly states your goal(s) 
and considering what you’d say to an investor in a video that 
explains who you are and what you want to accomplish.


